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BTHLHHIARTNANT AL AN—N—=T 1 v
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ANDITE =G T 5 Z LTI L T\W5h, S 512, Business Event Sydney & i
U EEERZEN DK 500 N FEBENLHS0ANDA 2T 0 7Y T — 5 BE L,
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2013 4F 4 AITINBURFIX, B v ¥ AfiZes L ki Kk & 72D 3,000 77 KA OB~ v
T arFEICEHLTIRET 22 EARER LS, ZOREILS % 3FR TR
B r7oxe— 9 2% LT 1,600 5 RATODEEZITV, R R=—¢
NSW o PR #1759 b D ThHhbD, T4/ =V % VAT 4 TEHDT I H )L
HETOTeE—a rEPLELTND, ZOREEIC KD IRITEROEMIL, fize
ST TIE <L BRI ENE ., NIEEEA~ORFIRCHHE B o
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BUEPEEIZE 5T, MERIIRORELRBREETH DL, 20 L5 R OFREEEL
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HEZ SR E LTI I L b DI ER Gz & SINBOFBDLR & OR#ETH S
Vi, ZOREICE DT eE—va VERIZ 160 T RV TH D EICHEEESCES, At

44 Cruise action backed but sector seeks more, The Australian, 04. Mar. 2014
B X ALY Re—cAk 2R i>F a7 97 - X VT THDH,
46 Qantas and NSW Government announce landmark partnership, Destination NSW

47 Destination NSW launches new China Southern Airlines partnership campaign, Destination

NSW
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D 2014 4 HETA » REHD S M ~DRIZE R 2K EZ TRIT D, ZoF v
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48 Malaysia Airlines collaborates with Tourism Australia to offer discounted airfares to Indian
travelers, India Tourism Review. com
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51 CURRENT ISSUES FACING BMCC MODULE 10, Blue Mountains City Council
52 Travel to Blue Mountains Year ended March 2013, Destination NSW
58 L R=—miJHi D 43 OMG AEEREZ G Xk, —MICZoMilkn s F=—LF5bivd,
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9 75 R 3,036 3,096
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AY— e VAL =R L TELREEOEITREINLTNDS, EH5 4 HEE
THPMESSY T —, BRART 7T 48T 4 —DTREITH)> ZENTES, BN
FTERIEY 7—%2#EE L TCRELT, 2ToOY T —IRMEEMT> WD, *
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54 Travel to Blue Mountains Year ended March 2013, Destination NSW
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56 City of Perth population forecasts, City of Perth
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57 Qrganisational Structure, City of Perth
58 Annual Report 2012/2013, City of Perth
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62International Visitors to Australia, Tourism Research Australia
63Economic Value of Heritage Tourism in the City of Perth, WA July2008, City of Perth
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64City Planning Scheme 2004 No2 , City of Perth
65Customer Service Awards, City of Perth
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